











MOLLY O’'SHAUGHNESSY

Senior Researcher Molly O’Shaughnessy has provided quantitative and qualitative opinion research and
analysis for government agencies, non-profit organizations, candidates and ballot measure campaigns at the
national, statewide and local levels since joining FMM&A in 2005.

Ms. O’Shaughnessy’s research has included a focus on conservation and environmental issues like growth and
development, clean air and water, and land conservation finance measures. In 2006, Ms. O’Shaughnessy
provided research and analysis to the successful campaigns against California Proposition 90 and Napa
County Measure A, two “regulatory takings” ballot measures intended to undo local land use laws and
growth limits. In 2006, she also provided research for the statewide campaign against a constitutional
amendment banning gay marriage in Wisconsin and for California gubernatorial candidate Phil Angelides.

At the local level, Ms. O’Shaughnessy has focused on local finance measure feasibility surveys, community
satisfaction surveys, and surveys of employees, customers or clients for local agencies across California and the
Northwest.

Ms. O’Shaughnessy joined FMM&A after serving two years as Director of the California Safe Schools
Coalition. Ms. O’Shaughnessy also directed two campaigns for the California Assembly, conducted policy
research on health care and labor market trends for the California Budget Project, and worked as a policy
consultant on education and budget legislation in the California Senate.

Molly O’Shaughnessy received a B.A. in government and international studies from the University of Notre
Dame and a Master in Public Policy from UC Berkeley’s Goldman School of Public Policy.
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