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CALIFORNIA ENERGY COMMISSION
1516 Ninth Street
Sacramento, CA 95814

Re: Docket No. 07-AAER-3C .
2008 Rulemaking Proceeding on Appliance Efficiency Regulations

Dear Mr. Rosenfeld:

Thank you for the opportunity to allow members of the California retail community to
comment on the California Energy Commission’s (CEC) 2008 Rulemaking Proceeding
on Appliance Efficiency Regulations, specifically Draft Efficiency Standards for
Televisions report. '

understand its motivation for the proposed Title 20 standards. California’s retail
community intenids to contintie playing an active role in addressing this important issue.

However, we believe a proposed mandated to eliminate certain televisions from the
California market will have far-reaching and unintended economic consequences for
retailers, the consumers we all serve, and for the State of California. These mandated
energy standards will sighificantly impact California’s tax collections and employment
opportunities. We also collectively raise a red flag to the devastating economic
consequerices the proposed energy efficiency standards will have on the consunier
electronics retail community, specifically independent electronics specialists, technicians
and distributors. We encourage the Commission to fully understand the impact of the
proposed regulations, which would eliminate 25% of the televisions off the store shelves.

With continued stakeholder collaboration, we believe an effective energy-saving plan can
be designed and implemented to move the marketplace toward the CEC’s energy goals
without the high risks and consequences associated with a mandate on a television’s
energy efficiency.

The contributors to this letter represent many concerned members of the California retail
community, including independent specialty retailers, technicians, specialty distributors
and companies that support this vital channel of the consumer electronics industry. -



NEGATIVE IMPACT ON RETAILERS

The California Energy Commission’s Draft Efficiency Standards for Televisions would
have a significant impact on California retailers at all levels. The television and its
technological advances are an important driver for a retailer’s business model and the
installation services many retailers provide.

The proposed regulations would impact independent electronic specialists as well as the
distributors that serve this market. Independent specialty retailers tend to be smaller, but
are a vital channel for the consumer electronics industry.

Retailers in the technology-based, highly competitive consumer electronics industry
already have to stay viable within a market facing annual price declines of 15% - 20% on
product. The television is the lifeblood of many retailers, and retailers compete on being
able to offer a full range of competitive, high-performance television sets and related
products to meet the needs of consumers. :

California is a market leader, with many “early adopter” consumers buying cutting-edge
consumer electronics products. By eliminating 25% of the television product from the
market, the proposed regulation will limit consumer choice and place California-based
retailers at a competitive disadvantage in the national marketplace in which we all
comipete, . '

Taking away the opportunity to sell the most desirable and more profitable product
(generally the larger high-performance television) seriously impacts the revenué and
profit levels necessary to. sustain a viable business plan in the state of California.
Economically, Pacific Gas and Electric Company’s proposal will threaten the very
existence of numerous California electronics retailers by adding another challenge to an
already coriipetitive business model. -

Independent Retailers

Independent specialty retailers and technicians receive the majority of their television
sales from large high-performance televisions. While sinall in total industry sales, this
segment of the market represents a significant opportunity for profitability for
independent specialty retailers and the technicians these firms employ. Televisions often
mark the entry point for consumers in this market, and specialty retailers and technicians
have the opportunity to suggest complementary products and services and integrate these
televisions into the whole-house control systems. " According to Parks Associates, an
industry research firm, the total U.S. revenues for installed home theaters and multi-room
audio systems will grow from $6 billion in 2007 to more than $11 billion by 2012. This
alone shows the value and importance of high-performance televisions in regards to
consumer spending.



National & Regional Distributors

Most independerit specialty retailers and technicians receive their product from national
and regional distributors. The large, high-performance television drives not only the
business model for independent specialty retailers, but also the distributors that support
this industry. By eliminating this product the proposéd mandate also reduces add-on
sales and sefvices important to the retail and distribution business models.

NEGATIVE IMPACT ON CALIFORNIA

I this mandate is implemented, the decrease in television retail sales would result in
significantly reduced tax revenue and employment opportunities in California.

California’s retail members believe that removing 25% of existing televisions from the
market will cause consumers to purchase televisions from neighboring states or online,
leading to store closures in California and retail job loss. Retailers believe this mandate
will also have a significant impact on the State of Califoinia’s sales tax collections. Even
a narrower regulation impacting a smaller nurnber of televisions would significantly
impact thie state’s tax collections.

Furthermore, the State of California - and the country as a whole - currently finds itself in
the midst of a deep recession, and consumers and retailers are suffering in this current
~ economic climate. At the December 2008 workshop, the committee suggested
consumers would spend their energy savings elsewhere in stores. While this is an
optimistic outlook, consumer confidence numbers indicate otherwise at this time.

Televisions are built for the global market, and if not compliant to sell in the State of
California, consumers will take the necessary steps to get the products they desire.
Consumers do extensive research before making a consumer electronics purchase
decision, using information from magazines, e-magazines, and peers. These products,
including high-performance televisions, are easily sold across state lines. By eliminating
high-performance televisions from the California market, the proposed regulations will
encourage manufacturers to increase their distribution through -other channels and would
encourage the rapid growth of a gray market. ‘

INDUSTRY ALREADY ADDRESSING ENERGY EFFICIENCY

Along with manufacturers, retailers are already at the forefront to make more energy-
efficient consumer products available. More of these products are becoming available on
a daily basis, and California retailers are enthusiastically selling energy-efficient products
and solutions.

Many retailers are already installing and integrating residential electronic systems such as
lighting control, occupancy and motion sensors, automated window treatments, heating,
ventilation & air conditioning control, and energy management.



The California retail community firmly believes a voluntary Title 20 regulation that does
not eliminate television products from the California retail market is in the best interests
of California consumers, the California retail community, and the State of California.

We stand ready to continue to be a part of discussion on this issue and help the State of
California to reach its goals of energy efficiency and conservation, while also allowing
the consumer electronic retail environment to continue to be competitive within the State
of California.

We look forward to continuing to work with the California Energy Cor.rimission on this
important issue to the State of California and its retail community. Thank you for your
time and consideration.

Respectfully submitted,

Randy Stearns
Engineered Environments
Alameda, California

Jeff Alegria
Audio Video Dimensions
American Canyon, California

Matt Bernath
Surreal Systems, Inc.
Anahetm, California

Bruce Spencer
B.L.S. Technologies
Bakersfield, California

Robert Peck
RSP Solutions, Inic.
Calabasss, California

Vanja Thompson
David Vicent Design
Carmel, California

Charlie Martinez

Elk Grove Home Theater
Elk Grove, California



Jerry Simmons
The Appropriate Connections, Inc.
Gilroy, California

Jim Kingsley
Kingsley Audio Video Inc.
Irving; California

Larry Whitney
Western Audio-Video
La Honda, California

Gordon van Zuiden
cyberManor
Los Gatos, California

David Hearn
CARVID Systems, Inc.
Monterey, California

Hovsep Margaryan
forTech Solutions Inc.
North Hills, Califoinia

Rich Green
Rich Green, Ink
Palo Alto, California

Phil Moncrief
Audio Toyz
Rancho Santa Margarita, California

Eric Marler
Valley Ind_'us'trial Communications, Inc.
Redding, California )

" Leon SooHoo
Paradyme Sound & Vision
Sacramento, California

Shawn Worst
Evolution Home Theatre, Inc.
San Diego, California



Joe Manning
International Sales
San Diego, California

William Janka
Mission Audic Video Inc.
Santa Barbara, California

Deena Ghazarian
Andrews Electronics
Santa Clarita, California

Don Mueller o
North Bay AVS Design
Santa Rosa, California

Randy Wilson
Wilson Home Theater Systems
Sherman Oaks, California

Morgan Harman
The Tech Source
Simi Valley, California

Fric Leicht
AV Partners
Thousand Qaks, California

Mike McMaster
Wilshire Home Entertainment
" Thousand Oaks, California

David Coates
Sietra Smart Home Systems
Truckee, California

Bob Smith
AVAD, LLC
Van Nuys, California

Rich Riehl
BidMagic
. Westlake Village, California



