
Consumer Reports Tire 
Testing:  A Consumer’s 

Perspective



Consumer perceptions

• Sources of information on tires
– Letters to Consumer Reports

• Over 1250 letters in the last year alone

– Forum, Tire Talk on ConsumerReports.org
• Advice on fitment and tire care.

– Internal Research: Readership Surveys / Focus 
Groups / Research Projects 

• Are people interested in tire reports?
• Understanding how people purchase tires.



Consumer perceptions
Direct feedback from readers

• Letters
– Post mortem reaction

• CR Complaints 
– Not enough information
– Disagreement with report 
– Can not find 

recommended tires to 
purchase

• Negative Experience: 
Frustrated Consumers

– Tire Integrity
– Government is slow to 

react 
– Tire companies place 

profit above all else  
– Tires should be more 

robust 
– Tire dealer mis-led the 

consumer 

• Forum Tire Talk
– Pre mortem reaction

• Consumers want to know 
more before buying tires 

• I have a problem…

• Tend to understand product  

• They like cars 

• Return contributors – arm 
chair tire experts



Consumer perceptions
Readership Surveys

Buyers in the market for tires
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ConsumerReports.org (CRO)
Top Searches on CRO



Consumer Reports
Market Research

• Where are tires researched
– Tire retailer (50%)

– Websites (43%)

– Friends, Mechanic, Advertising, Magazines, 
Car Dealer



Consumer Reports 
Market Research

• Who researches tires
– CRO (ConsumerReports.org) subscribers (62%)

– Those in pursuit of safer/higher performance tires 
(61%)

– Luxury/sports car owners (58%)

– Those spending more than $500 (72%)

Less than half (45%) of past purchasers did any 
research. 



Consumer Reports
Market Research

• What websites are researched
– Manufacturer sites (50%)

– Retailer sites (35%)

– Also, 32% claim to visit CRO

– TireRack, Discount Tire, 1010Tires, etc. 



Consumer Reports
Market Research

• Considerations by buyers
– Durability (i.e. quality, road hazard resistance, etc.)
– Tread life – (long lasting tire)
– Wet grip and handling
– Stopping distance
– Price
– Focus groups suggest women do more research than 

men.
– Price and availability are ultimately key reasons why a 

specific tire model was purchased!



Consumer Reports 
Ratings

Better                                                       Worse

Excellent    Very Good     Good Fair        Poor

• CR rates all products on a five point system. 
• It has limitations for tires.

– Comparative ratings among tires in a category: i.e. all season, 
winter, performance, truck tires, etc.

• Applicable ratings are grouped by statistical difference within 
the span of the tire category tested.  

– Ratings are used in a semi-global way across categories.
– S, T speed rated all season tires and winter tires
– Performance summer, all season tires and winter tires.
– SUV all season, all terrain and winter tires.

• Global use of ratings across all categories is not possible due 
to use of different vehicles, size tires, and period of time 
tested.



Tire Tests
Dry and Wet Braking 

Hydroplaning Resistance 

Handling: Emergency Handling, Dry and Wet Lateral 
Grip, Steering Feel 

Winter: Snow Traction and Ice Braking

Wet Handling (UHP tires)

Rolling Resistance, SAE J1269

Ride Comfort and Noise

Tread Life:  UTQG road course, 16,000 mile test 

Overall 
Score is 
based on a 
weighted 
average of 
these 
parameters.



• Consumer 
Reports says 
use rolling 
resistance as 
a tie-breaker. 

• Rolling resistance is 
considered a “value feature”
and accounts for a small 
portion of the tire’s overall 
score.

• Why?
Some tires compromise dry 
and wet grip and tread-life 
for optimum rolling 
resistance. But the point is 
consumers should not select 
tires on rolling resistance 
alone.



Consumer View of CR’s Ratings

• Subscribers want different levels of product 
review

1. Select a product based on overall score.
2. Select a product on what elements suit their 

needs.
3. Select a product based on hard-core data.



Recent letter from a reader
“Your inclusion of rolling resistance in your tire ratings is 
helpful but insufficient-you need to use standardized 
testing to provide average mpg ratings.  Highlighting this 
critical factor would doubtless improve competition and 
innovation as well.”



Rolling Resistance Presentation Challenges

• Presentation of data to consumers has to be 
intuitive.
– RRc or RR force presentation may have limited appeal 

and can not stand alone. 
– A rating system that identifies gallons of fuel saved or $ 

saved on a yearly basis is meaningful. Gallons of fuel 
saved also has the benefit of linking vehicle emissions and 
greenhouse gases.      

• But rolling resistance is a collective savings.  CR tests 
show a 30-40% reduction in rolling resistance can 
result in just a 1 to 2 mpg gain.—Will consumers 
understand the gains in fuel savings are personally 
modest?



Rating Systems

Highs
-Simple and intuitive 
-Good consumer 
awareness

Lows
-Drives consumers to buy 
on efficiency alone 
-Currency (model 
updating) 
-Offers no information on 
tires without the label 

Highs
-Defines all tires

Lows
-But is one scale for all 
tires enough?

-Good consumer 
awareness but stars 
refers to safety not a 
performance feature  



Tire efficiency is being marketed now!

Rolling Resistance, SRC
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Season H
11 Models of 
Winter 

32% lower rolling resistance 
than other H all season tires. 

8% lower rolling resistance 
than other winter tires. 



Rolling Resistance Grading  
Challenges

• Consumer education has to be a main part of any 
grading system to avoid confusion of purchasing and 
using low rolling resistance tires.

– Pressure maintenance is important in achieving optimum energy 
efficiency.

– Rolling resistance is a function of tread wear (new, full tread 
depth tires will have greater rolling resistance than worn tires).

– Additional variables that consumers must observe include:  load,
speed, ambient temperature, rolling time, road texture and 
temperatures, and vehicle overall efficiency and vehicle 
alignment.
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